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What is search engine 
optimisation (SEO)?



SEO Explained 

• SEO or Search Engine Optimisation is 
a key part of driving traffic to your 
website. It improves your chances of 
being listed in the top results of 
search engines such as Google, Bing 
and Yahoo.

• While you’ll be very familiar with 
doing these searches, achieving a 
high-rank is no mean feat.

• All these search engines use 
algorithms which give weight to your 
website. Weighting based on the 
quality of content that appears on it.



SEO Explained

• Technical
• On-Page
• Off-Page 



The Goliaths of Search 

• Google

• YouTube 

More than 90% of web 
searches happen on 
Google — that's nearly 20 
times Bing and Yahoo 
combined.



Search Queries 

• Navigational (Go) – find a website / web page

• Informational (Know) – research related 

• Transactional (Do) – buyer related

Search queries are the words and phrases 
that you type into Google.



Long-Tail Keywords 

Long-tail keywords are longer and more 
specific keyword phrases that visitors are more likely 
to use when they’re closer to a point-of-purchase or when 
they're using voice search e.g. PR Crisis Communications Plan OR garden 
furniture delivered in Ireland 

TOP TIP: Long-tail keywords are used to target niche 
demographics rather than mass audiences.



Result



Result



TASK

Input a search query on Google 
Make it a long-tail keyword 
e.g. Best 4-Star Hotels Co Clare 



Search Engines 
& SEO



Search Engines & SEO

Search engines have three primary functions:

1. Crawl: Scour the Internet for content, looking over the 
code/content for each URL they find.

2. Index: Store and organize the content found during the 
crawling process. Once a page is in the index, it’s in the 
running to be displayed as a result to relevant queries.

3. Rank: Provide the pieces of content that will best answer a 
searcher's query, which means that results are ordered by 
most relevant to least relevant.



Top 3 Ranking Factors for Google

1. Relevance of content (did you answer my question when I 

needed it?)

2. Speed (does your website load in less than 3 seconds?)

3. User-Experience (can I access the answer easily and 

seamlessly cross-channel and cross device?)



1st Page of Google is FREE 



Technical SEO



Can Google find your web pages?

• One way to check your indexed pages 
is "site:yourdomain.com", an advanced 
search operator. Head to Google and 
type "site:yourdomain.com" into the 
search bar. This will return results 
Google has in its index for the site 
specified:

https://moz.com/learn/seo/search-operators


Can Google find your web pages?

• For more accurate results, monitor and use the Index Coverage 
report in Google Search Console. You can sign up for a free Google 
Search Console account if you don't currently have one. With this 

tool, you can submit sitemaps for your site and monitor how many 
submitted pages have actually been added to Google's index, 
among other things. Your webmaster should set this up as part of 

creating your website and setting up Google Analytics and setting 
up a Google My Business account. 

https://support.google.com/webmasters/answer/4559176?hl=en


Not showing up in Google?

• If you're not showing up anywhere in the search results, there 
are a few possible reasons why:
• Your site is brand new and hasn't been crawled yet.
• Your site isn't linked from any external websites.
• Your site's navigation makes it hard for a robot to crawl it 

effectively.
• Your site contains some basic code called crawler directives 

that is blocking search engines.
• Your site has been penalized by Google for spammy tactics.



Now check your speed! 

• https://developers.google.com/speed/pagespeed/insights/

https://developers.google.com/speed/pagespeed/insights/


Now check your speed on mobile!

• https://developers.google.com/speed/pagespeed/insights/

https://developers.google.com/speed/pagespeed/insights/


Top Tip!

• You can only check page speed for one page at a time using 
Google Pagespeed Insights.

• To speed things up, consider using a paid for site auditing 
tool like Ahrefs’ Site Audit (also known as SEO Analyzer.) 

• Such tools will scan all of your pages at once and highlight 
the pages with issues.

https://ahrefs.com/site-audit
https://ahrefs.com/seo-analyzer


Technical SEO Fixes



Keyword Research



Keyword Research Purpose

• Navigational (Go) – find a website / web page

• Informational (Know) – research related 

• Transactional (Do) – buyer related



Keyword Research
Short tail keywords usually consist 
of one or two words; for example, 
‘Hotels Clare’. 
These keywords are broad and 
generic, but often ambiguous, with 
a high search volume.
Middle tail keywords usually 
consist of three or four words; for 
example, ‘Hotels Clare for a Family’. 
They are more specific than short 
tail keywords but have less search 
volume.
Long tail keywords usually consist 
of four or more words; for example, 
‘Best Clare Hotels for a Family 
Weekend’. These are more detailed 
and very specific, but the search 
volume is even lower.



Keyword Research Explained

• Keyword research provides you with specific search data that can 
help you answer questions like:

• What are people searching for?
• How many people are searching for it?
• In what format do they want that information?

REMEMBER
Before you can help a business grow through search engine 
optimisation, you first have to understand who they are, who their 
customers are, and their goals (audience segmentation and micro-
moments).



Keyword Research Tool

https://keywordtool.io/



Keyword Research – Google 
Predictor 



On-Page SEO



On-Page Optimisation

• On-page SEO refers to the practice of ‘optimising’ web 

pages to help them rank higher in the search engines. The 

end goal of which is to increase organic traffic to your site.



Optimise for Google Search 



SEO on the back-end of your 
website



Yoast SEO Plugin – Wordpress
Websites



Link Building



Link Building

Link building describes actions aimed at increasing the 

number and quality of inbound links to a webpage with the 

goal of increasing the search engine rankings of that page or 

website.



Link Building

“You've created content that people are searching for, that 

answers their questions, and that search engines can 

understand, but those qualities alone don't mean it'll rank. To 

outrank the rest of the sites with those qualities, you have to 

establish authority. That can be accomplished by earning links 

from authoritative websites, building your brand, and 

nurturing an audience who will help amplify your content.” 

MOZ



Link Building  Example



What’s Your One Big Takeaway?



See you on the next session…
THANK YOU!


