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Week 6 Workbook | Instagram Marketing 
Instagram Marketing 

Complete A Profile Checklist 
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· Account name correct
·  Username on brand 
·  Profile photo (logo/optimised)
· Verified (blue tick)
·  Bio complete (update when in crisis or campaign mode)
·  Emojis as bullet points
· Write in notes / paste to profile
·  Correct/relevant URL/Linktr.ee
· Hashtags (campaign, brand)
·  Highlights 
· Highlight cover images
· Highlight optimised text 







Describe your audience on Instagram


	








What are your Instagram goals and key performance indicators?

	













What is your posting schedule? How many times per day / per week?

	
Stories 
Grid
IGTV
Reels
Live






What content ideas do you have your Instagram account?

	
Live Q&A
Live Interview 
Ask the Expert
A Virtual Tour 
Behind the Scenes
Landscape 
Top Tips 
How To 
Meet the People on the Peninsula 





 

What is your video strategy? What will your videos focus on?

	Long-form video (over 60 seconds)
Talk about it on Stories 
Post the video preview to my newsfeed / Grid 
Create some fun Reels










What hashtags will you use?

	Write 13 hashtags for each topic

Example: Loop Head Peninsual  
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