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What we will cover

° Podcasting as a Growing Medium

° Why Podcasting for Business & Organisations
° Podcast Planning

° Recording Your Podcast

° Podcast Marketing & Syndication

° Podcast Analytics

° Podcast Marketing

° Podcasting Case Studies



Podcasting as a Growing

Medium




A Growing Medium

« 37% of people listen to a podcast once a month

* 46% listen to podcasts about topics of personal
interest

« 39% listen to podcasts to learning something new

25-34 year olds want educational content

[Podcasts are] more of an outsider source
of news or opinion, so you have a diverse
range of news ideas and thoughts from
vastly different people; not your
traditional people who look and act a

certain way.
Chloe, 31—35, UK

[With] radio you can’t control what shows
are on, whereas podcasts you can.
Mark, 31—35, US

Source: http://www.digitalnewsreport.org/survey/2020/podcasts-
who-why-what-and-where/




Reasons to Podcast




|s podcasting for me?

 Build trust and transparency on key issues
 Build brand awareness
 Build niche and loyal audiences
» Education marketing
« Affordable
S * Accessible
» Drive leads / sales
« Highly re-purposeable content
» Considered a 'safe’ conversation space
« Go deep on issues in a controlled setting
« Showcase your subject matter expertise
» |egacy content archived on the web




Podcast Planning




Podcast Planning

« Topic e.g. Wild Atlantic Way Weddings (Niche) / The Yoga
Podcast (General)

« Frequency e.g. daily, weekly, fortnightly, monthly OR
Series e.g. Planning your wedding during COVID-19
Seasonal e.g. Summer on the Wild Atlantic Way

 Title e.g. How to plan a wedding in Level 5 restrictions



Podcast Planning

The sub-title/descriptor e.g. A news podcast from Loop Head
Peninsula on the Wild Atlantic Way

Description: your opportunity to hook a listener/subscriber
Host name

Niche audience: be very clear on your audience

URL: e.g. https.//www.irishtimes.com/podcasts

Branding / logo


https://www.irishtimes.com/podcasts

Podcast Branding

« Square image
¢ 3000x3000 pixels max
¢ 1400 X 1400 min PUBLIC SECTOR

| RgOrIPg ne Marketing

©
NOTE Apple won't let you submit

without adhering to this criteria

willh Joanne Sweeney



Audio Branding

 Show Trailer

) PUBLIC SECTOR
Show jingle

| Spow it Mdrketing

* Feature stings
« Bed music S H @/ W
 \Voice-over

willh Joanne Sweeney



Podcast Schedule

Podcast The Public Sector Marketing Show
Podcast # Episode 2 / Solo Show
Date Recorded January 19 2021

Date Published February 10 2021

Title 2021 Social Media Sorted

Length 0.10 Intro Jingle

Length 1.00 Intro by Joanne

Length 7.00 Joanne’s Column: Why Social Media is Mainstream Communications

Length 0.30 AD for Social Media Diploma

Length 25.00 Consulting: 2021 Trends, Tactics & Team Structure
Section Jingle

Length 8.00 Case Studies introduction and commentary by Joanne
(Video) Andrew McLindon, An Garda Siochana
(Video) Sandra Buchanan, Donegal Education & Training Board

Length 1.00 Resources & CTA
2021 Sorted Webinar
Digital News Report 2020

Length 0.30 Ad for Membership

Length 0.20 Outro jingle



Recording Your Podcast




Recording your Podcast
Equipment

o Microphone Blue Yet

o Pop Shield Scobuty

o Sound Booth PSIB27

o External audio recording Zoom H1 recorder

o Recording & Editing Audio Audacity (Mac & PC)
o Recording & Editing Audio GarageBand

(Built into Mac)

« Record online interviews Zoom or Riverside.FM

o Podcast Hosting Captivate.FM

o Podcast Transcription Rev or Otter


https://www.amazon.co.uk/Blue-Microphones-Yeti-Microphone-Midnight/dp/B01LY6Z2M6/ref=asc_df_B01LY6Z2M6/?tag=googshopuk-21&linkCode=df0&hvadid=310913384086&hvpos=&hvnetw=g&hvrand=8989891004633524411&hvpone=&hvptwo=&hvqmt=&hvdev=c&hvdvcmdl=&hvlocint=&hvlocphy=1007864&hvtargid=pla-349201957640&psc=1&th=1&psc=1
https://www.amazon.co.uk/Filter-Windscreen-Flexible-Gooseneck-Stabilizing/dp/B087FYJNR2/ref=sr_1_4_sspa?dchild=1&keywords=Pop+Shield&qid=1600417857&sr=8-4-spons&psc=1&spLa=ZW5jcnlwdGVkUXVhbGlmaWVyPUEyT1lMNUJRVE1HUEJKJmVuY3J5cHRlZElkPUEwMjkxMDY3MVJYR0czUEdKUlBSVyZlbmNyeXB0ZWRBZElkPUEwMTQyODI0M0lKUVpFRkVXSkdXMSZ3aWRnZXROYW1lPXNwX2F0ZiZhY3Rpb249Y2xpY2tSZWRpcmVjdCZkb05vdExvZ0NsaWNrPXRydWU=
https://www.amazon.co.uk/PSIB27-Recording-Studio-Soundproofing-Isolation/dp/B0117DB5TI/ref=sr_1_5?crid=W9YQWS4ETH7T&dchild=1&keywords=audio+sound+booth&qid=1600417947&sprefix=Audio+sound+boo%2Caps%2C138&sr=8-5
https://www.amazon.co.uk/Zoom-Portable-Digital-Recorder-Version/dp/B003QKBVYK
https://www.audacityteam.org/
https://www.apple.com/uk/mac/garageband/
https://zoom.us/
https://riverside.fm/
https://my.captivate.fm/
https://www.rev.com/
https://otter.ai/

Podcast Marketing &

Syndication




Marketing & Syndication

Captivate.FM Tour Automate
audio publishing

® i © @ [
®O00QRO

MY PODCAST LINKS

Apple Podcasts @ https://podcasts.apple.com/za/podcast/public-sector-marketing-show/ | €°pY

&) Spotify URL @ https://open.spotify.com/show/5sT00Vek5eilXsjeTASpGe Copy

1l Google Podcasts @ https://podcasts.google.com/?feed=aHROCHMBLY9MZWVkcy5jYXBOaXZhc | CoPY




Podcast Marketing

- repurpose for video & blog

Marketing Courses  Membership  Services  Summit  Publications  Blog About Contact
h o
Institute

Social Media at the World Health Organisation
During COVID-19

Subscribe to The Public Sector Marketing Show on Spotify or your preferred podcast platform.

FUBLIC SECTOR MARKETING SHOW - JOANNE SWEENEY @ EPISODE 2, 4TH MAY 2020

Social Media as the Antidote to COVID-19

PUBLIC SECTOR

Marketin

X SHARE NOTES SUBSCRIBE @'Captivate

@ Social Media for the World Health Organ... Y ~»
Watglmigter sHShere

>

on —oc.al Media

| Media Manager

\

e ‘»\ Cri- '~ “ommunications
Y.)




Podcast Marketing Plan

Da Time / Content Channel
y Frequency
Monda 11:00am *Live Show Teaser (1-min) Facebook, Instagram, Twitter,
y LinkedIn
Borders J@m *E-zine Takeaway / subscribe CTA | Facebook, Instagram, Twitter,
Tuesday , LinkedIn
Show Quote Graphic
11:00am *Live Show Facebook & YouTube
Wednesday Links shared on Twitter & Insta
Stories
8:00am *Podcast (scheduled on Announcement post on
Captivate.FM
Thursday P ) Facebook, Instagram, Twitter,
LinkedIn
Frid 8:00am Blog Post (transcription on Rev from | Publicsectormarketingpros.com
riday live show) website
Saturda 12:00pm Audiogram from Podcast (prepared | Facebook, Instagram, Twitter,
y in Wavve) LinkedIn
Sunda 4:00pm Video Clip from Live Show (edited Facebook, Instagram, Twitter,
HGay and sent to Splasheo) LinkedIn




Podcast Analytics




Podcast Analytics

* Downloads
* Subscribers
 Rating

* Reviews

* Listened Using (podcast platform)

* Listened On (podcast device)
» Geo listening



Podcast Examples




Case Studies

YOGA
LAND

WITH
ANDREA FERRETTI

THE WEDDING
PODCAST

Podcasts

Pulse Of The West is the official podcast
from the Western Development
Commission, bringing listeners stories,
insights and lively debate.

Home . lreland Travel Tales  Podcasts  Hire a Driver Guide  Guided Tours ~ Contact

The Most Papular Tourist Destinations in Ireland | Traveling inIreland Podeast Episode’56

by Jody Halsted Last Updated: May 29,2019

4 CHECK THE PULSE OF THE
\_ WESTON ITUNES




Today's Takeaway




PUBLIC SECTOR. @
Marketmg

INstitute

Connect with me
on socia

O @PublicSectorPro

@PublicSectorMarketingPros
0 Public Sector Marketing Pros

| Public Sector Marketing Institute

----------------------
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Marketing
SHEW

& spotify

TP Listen on
*.1" Google Podcasts

Listen on
@ Apple Podcasts

Listen on
@ iHeartPOpCAST

ETWORK

Marketing
SHGEW

B3} Subscribe




